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STUDY  REGARDING  ENTREPRENEURIAL  INTENTIONS 
AMONG STUDENTS 
1. General considerations on entrepreneurship and on the research 
methodology in the field 
Research regarding the entrepreneurial intentions among students in the 
exact  sciences  and  economics  fields  is  based  on  psychosocial  models  of 
intention, such as the theory of planned behaviour (Ajzen, 1991) [1, p. 179-
211], the entrepreneurial model developed by Saphero and Sokol (1982) [11, 
p.72-90] and Krueger’s model (1993) [8, p. 5-20], which can be considered a 
model of intention applied in entrepreneurship. According to these theories, 
any behaviour can be predicted by taking into account the behaviour at a 
given moment. Based on this, the research is trying to identify which are the 
students’ perceptions regarding the creation of an enterprise. The elements 
that have been considered are, above all, students’ professional values, their 
vision  on  entrepreneurship,  their  image  relative  to  their  friends  and  the 
importance  given  to  their  opinion,  and,  secondly,  the  focus  is  on  the 

















According  to  these  models,  intention  precedes  action.  Except  for 
routine  activities,  a  given  behaviour  can  be  predicted  by  analysing  the 
Figure 1. Representation of the intention models 
Source: adapted after Ajzen. The theory of planned behavior, Organizational Behavior and Human 
Decision  Processes,  1991,  p.  179-211  and  Shapero  and  Sokol  The  social  dimension  of 
entrepreneurship, in “The encyclopedia of entrepreneurship”, Prentice Hall, 1982, p.72-90. 
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intentions. Not everybody who wants to create an enterprise is successful. 
The  wish  to  create  an  enterprise  starts  from  students’  professional 
competences, from their vision related to the needs met by entrepreneurship. 
The  undertaking  of  their  ideas  depends  on  the  confidence  students 
have in their capacity to finish the critical elements that contribute to the 
success  of  the  entrepreneurial  process.  The  study  was  made  in  seven 
European countries. The general characteristics of the studied patterns are 
shown in table 1.  
                                                                                                    Table 1 
General characteristics of the sample at European level 
Gender  Entrepreneur 
parent 
Age  Country 
Masc. %  Fem. 
% 
Yes %  No %  Min.  Max.  Average 
Albania (291)  51  49  38  62  20  40  23.2 
France (744)  54  46  28  72  18  51  21.4 
Italy (673)  48  52  29  71  18  41  23.7 
Portugal (315)  39  61  32  68  17  55  23.8 
Poland (280)  27  73  35  65  20  26  21.7 
Romania (296)  33  67  25  75  19  33  21 
Slovakia (294)  53  47  34  66  19  29  21.1 
 
Questionnaires have been auto administered during lectures under a 
teacher’s supervision. The principles of the item analysis is applied both to 
instruments that measure attributes of the personality, as well as to those 
regarding performance aspects (abilities, aptitudes).  
Analysis of data followed the creation of an index of entrepreneurial 
intention.  This  resulted  in  the  necessity  to  measure  the  questionnaire’s 
internal consistency using the Cronbach’s coefficient alpha.  
                                               Table 2 
Cronbach’s Alpha values in analysed countries 
Country  Alfa Cronbach 
Albania   0.231 
France  0.699 
Italy  0.601 
Portugal   0.377 
Poland   0.529 
Romania   0.469 
Slovakia   0.674 3  Study regarding entrepreneurial intentions among students    89
Without being the only statistic procedure to be used in such situations, 
the  Cronbach’s  coefficient  alpha  is  by  far  the  most  famous  of  all  the 
procedures, being used as an indicator of a test’s measurement precision, of 
the  internal  consistency  and  fidelity  of  psychological  instruments.  The 
procedure for analysing the internal consistency has a recursive character, 
with successive evaluations of the relations among items, as well as between 
items and the global score. In order to be considered consistent, a scale must 
have a Cronbach’s coefficient alpha as close to 1 as possible, level 0.7 being 
accepted by convention as minimum threshold. In our case, the value of the 
Cronbach’s coefficient alpha is 0.469, which raised problems related to the 
structure of the questionnaire (either the subjects did not answer sincerely, 
or validation tests are required). An “internally consistent” scale offers us 
the guarantee that our instrument’s items “go together”, measure the same 
psychologic “construct”, but we cannot say that it measures exactly what it 
was meant to measure.  
For this reason, we gave up using the Cronbach’s alpha measurement, 
replacing it with a Likert type scale which measures intention, wish and 
feasibility regarding the creation of an enterprise.  
2. Assessments regarding the results of the research 
The research was based on the study of a 300-student pattern (296 
valid  questionnaires),  150  being  students  at  economics  and  150, a t  
mathematics and physics. The main characteristics of the studied pattern are 
the following:  
-  Division between genders: 33% male and 67% female; 
-  Minimum age: 19, maximum age: 33 (an average of 21); 
-  Division  among  fields  of  study:  51%  -  economics,  49%  -  exact 
sciences; 
-  Other  important  considerations:  36.5%  attended  entrepreneurship 
courses, and 25% have an entrepreneur parent. 
In order to measure the values related to occupation, we selected 23 
items (adopted after Kolvereid 1996) [7]. Taking into account the statements 
made  by  Ajzen  and  Fishbein  (1980)  [2,  p.62],  for  every  “expectation” 
related to an occupation the respondents were asked to specify, on one hand, 
the important elements needed to be successful in your occupation, and, on 
the other hand, if these “expectations” are enough to take up a career as 
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Regarding  the  concept  of  personal  efficiency,  there  isn’t  a  unitary 
opinion in the special literature, some authors not mentioning the studies 
made on the tasks specific to the act of creation. The instruments previously 
developed  were  not  sufficiently  oriented  towards  measuring  the  critical 
tasks involved in the creation of an enterprise, but they were rather oriented 
towards  managerial  tasks  in  general,  tasks  that  are  specific  to e x i s t e n t  
enterprises. For this purpose, in our research we developed 14 items that 
describe critical tasks related to the creation of an enterprise, as well as the 
real capacities an individual must have in order to create an enterprise. For 
each selected task the respondent had to place himself/herself  on a scale 
between “not at all capable” and “perfectly capable”. 
2.1. Romanian students’ professional and entrepreneurial values  
Regarding  the  formation  of  a  favourable  or  less  favourable  attitude 
towards the act of enterprise creation, it is important to study the Romanian 
student’s  professional  values  (simple  environments  made  on  the  global 
pattern  -  annex  “Quality  of  professional  life  and  the  creation  of  the 
enterprise”).  By  analysing  them  we  can  identify  the  obstacles  or  the 
facilitators  of  the  act  of  creation.  The  expectations  of  the  interviewed 
students regarding the professional life quality are mainly oriented towards: 
“having a career perspective”, “fulfilment of dreams”, “job safety”. They 
associate the idea of creating an enterprise with elements of self fulfilment 
(“putting  their  ideas  into  practice”,  “fulfilment  of  dreams”,  “having  an 
interesting  job”,  “taking  challenges”),  as  well  as  with  the  idea  of 
independence at work (“having autonomy”, “being your own boss”, “having 
a  career  perspective”).  It  is  interesting  to  notice  that  there  are  tensions 
between  students’  expectations  related  to  their  job  and  the  reality  when 
creating an enterprise, which induces impediments in the act of creation.  
2.2. The wish to create an enterprise 
One  of  the  variables  analysed  was  the  interest  shown  by  students 
regarding the creation of an enterprise. Its descriptive analysis shows that 
the  idea  of  creating  their  own  enterprise  is  attractive  for  91.4%  of  the 
students, 4.1% are indifferent, and 4.5% are not interested at all in the idea 
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There are significant differences according to the field of study (96.6% 
of students at economics consider the idea of creating their own enterprise 
as being attractive, comparing to 86% at exact sciences).  
Other elements that strongly influence the wish to create an enterprise 
are:  
-  having an entrepreneur in their environment 
-  activity previously developed in the enterprise  
In order to determine the elements that influence the wish to create an 
enterprise, we used the multiple linear regression method. Thus, there are 
three elements that explain the attraction for creating an enterprise:  
1. Fulfilment by work (ß=0.146) 
2. Having money and power (ß=0.255) 
3. Having a salary according to the degree of involvement (ß=0.123) 
2.3.  Students’  perception  of  the  creation  act  itself  and  of  its 
feasibility  
The study showed that: 
-   71.9% of the interviewed students feel capable of creating their own 
enterprise  
-   5.5% feel incapable 
-   22.6% have not decided yet (neither capable, nor incapable) 
The field and the year of study influence the confidence students have 
in their capacity to manage an entrepreneurial process.  
- 80.5% of the students of economics consider themselves capable of 
creating an enterprise  
- 62.9% of the exact sciences students consider themselves capable.  
The significant components that influence students’ perception of the 
creation act itself and of its feasibility are the following:  
-   Activity planning and human resources management  
-   Elaboration of a feasibility study  
The calculated multiple determination coefficient R2 has a low value 
of 0.118, which means that only 11.8% of the confidence in the capacity of 
creating an enterprise is influenced by these elements. 
 
Social values 
Another element that could explain the intention to create an enterprise 
is  the  incitation  degree  students  perceive  as  coming  from  their  social 
environment.  The  majority  of  the  interrogated  students  (96.3%)  consider 
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project for creating their own enterprise. The results of the analysis show 
that  family  plays  an  important  role  when  it  comes  to  choices  related  to 
occupation, prior to friends and teachers.  







3. Model of entrepreneurial intention 
Entrepreneurial  intention  has  been  analysed  using  a  unique  item 
(which is the probability to create an enterprise when finishing studies). The 
descriptive analysis of the entrepreneurial intention shows that: 
- 50.3% estimate they will create an enterprise when finishing studies  
- 24.2% estimate it is unlikely 
- 25.5% have not decided yet 
The field of study significantly influences (test x2) the wish to create 
an enterprise (60% economics and 40% exact sciences). 
Entrepreneurial  company  significantly  influences  entrepreneurial 
intention:  
62.5% of the students having one entrepreneur parent prefer to follow 
their parent.  
47.5% of the students that do not have an entrepreneur parent will take 
up entrepreneurship. 
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The  study  of  entrepreneurship-related  disciplines  influence  the 
intention: 66.7% of the students that attended courses in this field have a 
positive intention, compared to 41%.  
4. Conclusions 
Entrepreneurial  intention  has  been  studied  using  the  multiple  linear 
regression.  
Three variables explain these intentions: 
o Wish 
o Feasibility 
o Social norms 
The coefficient of determination value (R2) shows that entrepreneurial 
intention can be explained by wish and feasibility.  
The creation of an enterprise is a difficult process that requires various 
knowledge  and  competences.  Students  who  consider  themselves  capable  of 
facing such a challenge are much more oriented towards the creation process. 
The  incitation  received  from  the  environment  (favourable  or  less 
favourable  opinions  related  to  the  involvement  in  such  a  project)  is 
insignificant and does not influence the intentions to create an enterprise.   
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